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ks is the German Market Leader in thi "premium RTD (ready-to-drink) segment of alcoholic beverages.

J drinks with the best natural ingredi;nts and original flavors at scale for prestigious clients in Retail, Travel Retall, Hospitality,
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Award Winning Products For All Needs

SOLDEN HOUR i0sE ALIFORNIA SCARY 'ARRELS :
PORTOFINO Coay i onE TTHESEA RAPEFRUIT

" it Wirar sboer P i '_jt'_': e '—;fT:“-_.;—'f_' e = | , = [ : e
- -, - — NN .- N Barge \GARITA
Brnke T Drinks — — i DN — S Boutique _ccooomnseth = S P R ES so grapefruit,pink pepper, lime

M ART' N I | )-Serve

lay KeyKeg

AMALF SRAPEFRUIT WHISKEY [SPRESSO
VEGRONI MARGARITA SOUR | MARTINI

f‘.?l;-LZOOml fras = STAvol,  200ml s wes ;;;.;"":‘:-'——'?onm' === =Eivol.  200ml _ fwswe
ftdvermouth.oran go.lemon | Srapetruit,pinkpepperist o eralnut Sraaes e “943.250r0380,black pepper.vaTi!
‘%:_‘:L‘ promium cookted 1§ :-ii', ";J_' it ‘;c..‘.'_’ _“_‘__n njv\ um cocktal _;-: — -——_—TT.‘;’Tii_/ .»
jeaonice | Rilasecwonies - ———arvaenies Wi e terve on 1w : T .
oy i L™ - - 15 bt g bt v P " ———r - | -
. - ) \-__-:‘::;___,_./ ‘kq:_:__-x._'é_—__-___) ~ _) -

( Retail & D2C ) ( Hospitality )

r al Sl ar r Golden Hour in Portofino: 90 Points, Ready-to-Drink, Falstaff Guide 2023, Jessica Rabbit: 89 Points, Ready-to-Drink, Falstaff Guide 2023, Scary Movie: 88 Points, Ready-to-Drink, Falstaff Guide 2023
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At the Forefront of Growing RTD Market

€ 31.3 Billion

Global Alc. RTD-Market
2024

Boutique Drinks is fueled by market trends:

7.5% CAGR

RTDs are the fastest growing spirits category

2021-2023 growth rate

11%

Blended Whisky IR Whisky — US Whisky

17%

Tequila

39%

RTDs

i

Sugar-Based

18%

Wine-Based

19%

Malt-Based

Our Spirit-based RTDs are the preferred choice
Consumer preference for different alcohol base

55%

Spirit Based

76%

Live BEvents

€ 51,94 Billion

82%

Grocery Stores

Global Alc. RTD-Market
2031

We’re touching the right channels:
Consumers expect RTDs to be largely available in:

83%

Restaurants

No
Yes
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Solving Key Pain Points

[ Retail | [ Hospitality |
Consumers crave quality flavors but face industry-driven choices. Hospitality faces challenges in quality, consistency, and flexibility.
e Limited Options e Training & Skill
Conglomerates lack quality, focusing only on mass-market canned RTDs. Lack of skilled staff in bars, restaurants, and catering.
o Affordability o Staff shortage
Quality products can be pricey, challenging budget-conscious consumers Insufficient number of available employees to meet operational demands.
e Changing norms e |nefficiency
Post-Covid, more consumers seek premium at-home drinks. Time pressure in preparation and service harm revenue and guality.
e Wine & beer declining * Inconsistency

Rising demand for spirits-based drinks makes RTS options a retail opportunity. Quiality varies due to staff fluctuation and lack of training.
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Disrupting a Scalable Market with High-End Quality

Current premium RTDs are binary: craft or mass-market. Boutique Drinks can provide quality at scale with diverse offerings.

Boutique
Drinks —
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Pricing Comparison

/Boutique Drinks
® 200ml = 15€

Scale

® 100ml = 7,50€

B2B Hospitality h
® 10L=249¢€
® 100ml = 2,49€ )

Aeris (Denmark)
® 200ml =18€

Féfe (France)
® 200ml = 6€

Fly (France)
® 200ml=12€

Nio (Italy)
® 200ml = 14€

Via Carota (USA)
® 200ml = 21€

Cravan (France)
® 200m! = 14€

Coppa (Netherlands)
® 200ml = 3€

Bacardi (Cuba)
® 200ml = 1,80€
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Diversified Channel Strategy

Channel

Growth Strategy

Current Customers

Target Customers

[ Retal |

[ Hospitality |

C e

Secure anchor luxury retailers in each key
market, like KaDeWe, de Bijenkort, lllum

Scale travel retall & airline partners

Win large premium national grocer in each
market

Scale with hotel chains & hospitality groups

Consumption at-volume with nightclubs
restaurant groups

Secure nation-wide caterers

Scale online shop from predominately
domestic to interational

INncrease Repeat purchases with subscriptions

KaDeWe Group, de Bijenkorf, lllum,
Torquato, Kafer etc.

Heinemann Duty Free,
Avolta Duty Free,

FDEKA

Rosewood Hotels, JVW Marriott,
?5Hours Hotels, Sircle Collection, etc.

Go by Steffen Henssler, Kéfer,
Emma Metzler, Café Frieda etc.

Discover Arrline (Buy-on-Board & Catering)

30.000 € Revenue Online (2024)

90% Germany
15% Retumning vs. 85% New Customers

Luxury Department Stores,
Gourmet & Lifestyle Stores

Alrport Retalil, Airline Catering
Premium Grocer

Premium & Luxury Hotels,
Lifestyle Hotels

Restaurant Groups
Nightclubs & Event Venues
Catering Groups

36 to 59 Years old (75%)
60% male vs 40% female
+80.000€ annual iIncome



Hospitality
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ceady-io-serve

HIGHSNCBIETY

SAUHAUS AUHAUS
AGHSNOT IETY AIGHSNOSIETY

il ermaeth ge. iamon

Highsnobiety / Bauhaus, Exclusive D2C Collections
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Becoming the First Choice Product in the Market

Product Testing Market Entry Market Extension Intl. Retail Launch Intl. Market Extension Intl. Market Extension
Market Testing Fortfolio Develooment Product Establishment Intl. Hospitality Launch Popup Bar (GER) Popup Bar (Intl.) ( US Market Entry J
Infrastructure Development | From Home Kitchen to Lab  : D2C Channel Activation E-Commerce Extension

Travel Retail Extension

( Convenience Product Launch

( EU International Hospitality ( Boutique Bar )

( EU International Retalil

( E-Commerce (D2C)

( Classic Product Launch ( German Hospitality Market ( Boutique Bar )

— S\

( German Retail Market ( Travel Retail & Catering

2022 | 2023 | 2024 | 2025 | 2026 | 2027 | 2028
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Investment with a Significant Upside

2023 2024 2025 2026 2027 2028
Net Revenue 119.000,00 € 212.375,00 € 696.567,00 € 1.682.754,00 € 3.101.384,00 € 5.308.269,00 €
YOY Growth 5300 % /8 % 228 % 142 % 84 % /T %
Fix Costs 117.393,00 € 164.506,00 €  -310.034,83 € -547.426,72 € -611.230,06 € -622.111,82 €
Direct Expenses (COGs) 35.960,00 € 82.356,00 €  -389.194,06 € -861.497,65 € -1.632.945,73 € -2.821.651,73 €
Total Expenses 194.247,00 € 299.791,00 € -099.228,89 € -1.408.924,37 € -2.244.175,7/9 € -3.443.763,55 €
Net Profit -75.247,00 € -94.791,00 € -2.661,89 € 273.829,63 € 857.208,21 € 1.864.505,45 €
In No. of 200m! Bottles: 14.875 26.254 82.904 224,367 413.518 063.534
In Liters of Cocktalls: 74.375 131.270 414.520 1.121.836 2.067.589 3.317.668
New B2B Clients/Year: 033 o7 80 141 160 a3

(=1.000€ Revenue)
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ALSTERHAUS deBuenkorf@ KaDeWe |LM OBERPOILINGER
AUDEMARS PIGUET BRE,@,_,NG HERMES TIFFANY & CO. HIGHSNOBIETY TORQUATO
l(afef FEINKOST BOHM GO anEErn EDEKA @ SUPREME (‘( Heinemann
— o] PULITZER o @ SIRCLE
HOTELS & REGORTS AMSTERDAM JW MARRIOTT PILLOWS S L e
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